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An advertiser’s management of an advertising campaign
Correspondence Address: may be assisted by (a) accepting information defining a
STRAUB & POKOTYLO plurality of audience segments to which an advertisement
620 TINTON AVENUE may be served, (b) accepting a first offer, and (c) determin-
BLDG. B, 2ND FLOOR ing, using the first offer, a second offer associated with at

TINTON FALLS, NJ 07724 (US) least one of the plurality of audience segments. The act of

determining a second offer associated with one of the

(21) Appl. No.: 117096,283 plurality of audience segments may use an indication of

(22) Filed: Mar. 31, 2005 value assigned to the one audience segment. The indication

of value may be automatically determined, and/or provided

Publication Classification by an advertiser. The indication of value may be expressed

as functions, rules, and/or parameter values. The informa-

(51) Int. CL tion defining a plurality of audience segments may be one or

G06Q 30/00 (2006.01) more of (a) location information, (b) user information, (c)
GO6F 17/00 (2006.01) temporal information, and (d) client device information.
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ADVERTISING INFORMATION:

AD IDENTIFIER;
AD CREATIVE CONTENT,;
LANDING PAGE LINK;

TARGETING INFORMATION ... AUDIENCE SEGMENT TARGETING INFORMATION {ONE
OR MORE COUNTRIES, ONE OR MORE REGIONS, ONE OR MORE STATES, ONE OR
MORE METRO AREAS, ONE OR MORE CITIES/TOWNS, ONE OR MORE POSTAL ZIP

CODES, AND/OR ONE OR MORE TELEPHONE AREA CODES, USER GROUPS, TEMPORAL
RANGES, DAY RANGES, DATE RANGES, CLIENT DEVICE TYPES, NATIVE USER
LANGUAGE, USER BEHAVIOR ETC.};

PRICE INFORMATION ... AUDIENCE SEGMENT PRICE INFORMATION {PRICE
INFORMATION (e.g., RULES, FUNCTIONS, AND/OR PARAMETERS) FOR: ONE OR MORE
COUNTRIES; ONE OR MORE REGIONS; ONE OR MORE STATES; ONE OR MORE METRO

AREAS; ONE OR MORE CITIES/TOWNS; ONE OR MORE POSTAL ZIP CODES; AND/OR
ONE OR MORE TELEPHONE AREA CODES, USER GROUPS, TEMPORAL RANGES, DAY
RANGES, DATE RANGES, CLIENT DEVICE TYPES, NATIVE USER LANGUAGE, USER
BEHAVIOR ETC.},

FIGURE 4
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