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Systems and methods for requesting advertisement slots are
provided. Inputs from multiple requesters for advance pur-
chase of an advertisement slot can be received. A determina-
tion is made as to which of the requesters shall be allotted the
advertisement slot in advance of presenting content of the
advertisement slot. In the case where inputs include consid-
eration terms, a determination may be made as to a high
bidder for the advertisement slot based on the consideration
terms. In one version, the system and related method includes
three ways to request an advertisement slot, the ways includ-
ing a bid, an advance purchase, and a reservation.

BD |
} | PURCHASE
! | REQUEST
403
(
RECEIVE REQUEST
405 47 409
BID YES PRESENT ADVERTISEMENT
RECEIVED RECORDBID =1~ 5F HIGHEST BIDDER
¢ 413
411 . ( (,415
RESERVE ™\_ YES
RECORD PRESENT ADVERTISEMENT
RECEIVED RESERVATION | |  IN RESERVED SLOT
NO
1 421 42
— r“FTFEE_S_E—I\q_T"_: I___F:ﬁIE_S_E%T_}_I
COUPARE F-»1 RESULTTO i RESULT(S)TO |
|__USER®) 1 | PUBLISHER i
429 vy 425
PRESENT RECORD ALLOT
ADVERTISEMENT ta—| o SEebo  (e—] ADVERTISEMENT
IN ALLOTTED SLOT sLoT




Oct. 2,2008 Sheet 1 of 5 US 2008/0243601 A1

Patent Application Publication

Fig. 1

OTHER USERS

107

.

PUBLISHERS

105

ADVERTISERS

103

[401

ADVERTISEMENT
MANAGEMENT

SYSTEM




Patent Application Publication Oct. 2,2008 Sheet 2 of 5 US 2008/0243601 A1

Fig. 2
21 | RECEIVE REQUEST(S)
A FOR ADVANCE
PURCHASE
[ 202
————————————————————— AUCTION CLOSE
o ]
ALLOT THE ! — 20
2 | ADVERTISEMENT [——*] PRESENTRESULTS |
SLOT I I
DETERMINATION OF CONTENT
_________________ OF ADVERTISEMENT SLOT
i_ —————————— 'i \ 204
207 | PRESENTATION OF
~ CONTENT IN I
ADVERTISEMENT I
|



Oct. 2,2008 Sheet 3 of 5 US 2008/0243601 A1

Patent Application Publication

< SLINS3d

NOILONY

_Nm¥

NOILVINHOANI
1018

SY3HSITaNd

INJNISILEIAAY

mrm\

m:m¥

P

INION3
AJOLINIANI

€le

ANION3
NOILOVSNVYL

S1S3N03ay
ISVYHOdNd

B | FONVAQY

L0€
ﬂ@om

>

SNOILYAY3S3Y

B ; saig

e
>

ONITTIE

SIN0dTd ™|

RGEE

mom&

JOV443LN]
d43sn

Goe /

SY3SILY3AQY

10€ J



Patent Application Publication Oct. 2,2008 Sheet4 of 5 US 2008/0243601 A1

CGRD) Fig. 4
| r401 9

PRESENT THREE REQUEST OPTIONS

BID | RESERVATION| ADVANCE
| | PURCHASE
| | REQUEST
1 1
403
(
RECEIVE REQUEST
405 407 409
BID YES
411 i 413
. ( 4
FTEESEE/EED YES RECORD | PRESENT ADVERTISEMENT
RESERVATION | |  INRESERVED SLOT
NO
419 421 423
> RbvancE ( '_“P_IiE_S_E_Ig_T_"' '“_I;RTE_S_E%T_“'
I | I 1
REQUEST  YE0 of COMTARE Lol RESULTTO F—i RESULT(S)TO }
RECEIVED | _USER(S) | | PUBLISHER |
NO
(429 427 /425
PRESENT ALLOT
<— ADVERTISEMENT |« REEE%S;?ON «—| ADVERTISEMENT
IN ALLOTTED SLOT SLOT
Y




Patent Application Publication

HIGH BIDDER

Oct. 2,2008 Sheet Sof 5 US 2008/0243601 A1
Fig. 5
501
RECEIVEAD SLOTDATA  ——
RECEIVE DESIGNATION(S) |-~ 503
FOR ADVANCE PURCHASE
ASSOCIATEAUCTION | 505
EXPIRATION DATE
ASSOCIATE MINIMUM 507
MONETARY AMOUNT [
DETERMINE HIGH BIDDER 500
——
e—_——————_——————_————m—m— _i
RECEIVE APPROVALOF | 511
|
|



US 2008/0243601 Al

ADVERTISEMENT INVENTORY
PROCESSING

TECHNICAL FIELD

[0001] The subject matter of this document relates gener-
ally to advertising.

BACKGROUND

[0002] An entity wishing to advertise using a medium may
purchase from advertisement (“ad”) slots associated with the
medium. Available ad slots form an inventory. The entity can
access available inventory through a tool or advertisement
management system, such as the AdSense or AdWords adver-
tisement systems available from Google, Inc. of Mountain
View Calif. Purchases of ad slots may be performed ad hoc or
may be part of a larger advertisement campaign.

[0003] Ad slots may be defined by any number of param-
eters, such as positioning, frequency, size, media type, loca-
tion, distribution, and the like. Inventories of ad slots are
available from any number of sources, including on-line con-
tent sources, such as web-site owners, on-line publishers, and
the like.

[0004] On-line content sources may provide ad slots for
purchase by using web-based tools, web-sites, advertisement
systems and tools, such as those referenced above, and vari-
ous other means and methods for making such slot informa-
tion available so as to facilitate purchase thereof such as
through a network.

[0005] Currently, one approach to buying and selling on-
line ad slots involves an auction context where multiple bids
are solicited for a given advertisement slot. At the time for the
auction to close, a highest bidder can be allocated the slot.
Thus, for example, advertisers may bid certain amounts for
their ads to appear in conjunction with the results of a web
search when certain keywords are used in such searches (i.e.,
for their ad to be placed in a slot that is part of a page that is
returned in response to a search).

[0006] One of the drawbacks to this auction approach for
advertisers is a certain amount of budget uncertainty caused
by uncertainty as to whether the advertiser’s bid will be
accepted for the advertisement slot, or at what price. Simi-
larly, for a publisher, a conventional auction approach may
not always match inventory to opportunities for purchase of
such inventory.

[0007] Another conventional approach to buying and sell-
ing on-line ad slots allows ad slots to be offered for direct sale
and for subsequent use by the purchasing advertiser (e.g., a
reservation context). In this approach, the purchaser reserves
ad slots by paying areserve price to guarantee that the slot will
be available to the purchaser. Though more certain, the guar-
antee provided in a reservation context typically requires a
premium payment by the purchasing entity.

SUMMARY

[0008] Inoneimplementation, a system and related method
receives input from multiple requesters for advance purchase
of'an advertisement slot. A determination is made as to which
of'the requestors shall be allotted the advertisement slot. Such
determination is made in advance of presenting content asso-
ciated with the advertisement slot.

[0009] In another implementation, the inputs received
include data corresponding to monetary amounts, and the
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determination of a high bidder for the advertisement slot is
based on the monetary amounts received.

[0010] Inreference to still another implementation, a com-
puter system includes an inventory of advertisement slots
stored in a user-accessible data structure. At least one of the
advertisement slots is available for purchase in advance (e.g.,
in advance of the determination of what content is to be
placed in such advertisement slot). The system can be oper-
ated to receive data corresponding to the advertisement slot
available for purchase in advance and to update the inventory
of advertisement slots to reflect one or more transactions
related to an advance purchase of an advertisement slot. The
system is also able to receive requests for advance purchase of
an advertisement slot and, in the case of multiple requests, the
system is able to identify a high bidder of the advertisement
slot.

[0011] In a still further implementation, a device is oper-
able to receive multiple inputs from multiple potential adver-
tisers for a given advertisement slot. The inputs may corre-
spond to different ways of requesting the same advertisement
slot. Those different ways may include a request for advance
purchase or a reservation.

[0012] The details of one or more embodiments of the
invention are set forth in the accompanying drawings and the
description below. Other features, objects, and advantages of
the invention will be apparent from the description and draw-
ings, and from the claims.

DESCRIPTION OF DRAWINGS

[0013]
system.
[0014] FIG. 2 is a schematic of another example advertise-
ment system.

[0015] FIGS. 3-5 are flowcharts of various, possible meth-
ods for requesting an advertisement slot.

[0016] Like reference numbers in the various drawings
indicate like elements.

FIG. 1 is a schematic of example advertisement

DETAILED DESCRIPTION

[0017] FIG. 1 is a schematic of one implementation of an
example advertisement management system 101 as described
herein. Advertisement management system 101 may be con-
figured to include some or all of the features discussed below.
Advertisement management system 101 is accessible by way
of'a network 103, such as the Internet. Advertisers 105, pub-
lishers 107, and other users 109 may access advertisement
management system 101 using network 103 by way of any
number of electronic devices, including, for example, cell
phones and PDAs 111, laptops and other portable computer-
ized devices 113, or personal computers, workstations, serv-
ers, and other types of computers 115 or electronic devices.

[0018] System 101 is able to receive and process one or
more requests to purchase a given ad slot and to allot the ad
slot to one of the requesters in advance of presenting the
contents of the advertisement slot. For example, referring to
FIG. 2, one or more requests for advance purchase of an
advertisement slot are received (block 201). A deadline for
receiving the requests for the advertisement slot is established
ordetermined, such as a date for an auction to close (reference
202). The requests may include consideration (e.g., monetary
amounts) and thus can be considered bids for purchase of an
ad slot to be allotted to one of the bidders at a future point in
time.
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[0019] After the deadline or auction close (reference 202),
a determination of which of the advertisers shall be allotted
the advertisement slot is made (block 203). The determina-
tion of which of the requesters shall be allotted the ad slot may
be suitably recorded, such as in a data structure. Such deter-
mination may be made in advance of, that is, at a point in time
before, presenting the contents (e.g., the advertisement) of the
advertisement slot (reference 204). In one possible scenario,
a deadline or auction close is set twenty-four hours before the
start date associated with the advertisement slot, that is, the
time it is scheduled to be filled with content and presented. In
one implementation, the advertisement slot is allotted to the
bid having the highest value, that is, the requester who is the
high bidder.

[0020] The determination (i.e., of the winning bidder) may
also be presented to one or more users, including other adver-
tisers who submitted requests (e.g., bids) for the advertise-
ment slot (block 205). It will be appreciated that the timing
and time periods between the allotment of the advertisement
slot to one of the requesters, the presentation of content asso-
ciated with the advertisement slot, and the presentation of
results to users may be varied depending on any number of
factors, and that twenty-four hours is merely one suitable
point in time in advance of the start date (e.g. presentation) of
the advertisement in the associated advertisement slot. In
certain implementations, the advertisement slot is allotted,
and the results of such allotment are available, sufficiently in
advance of presentation of content so that at least some of the
requestors may learn of the determination before the sched-
uled start of the ad slot. In this way, advertisers who may have
requested advance purchase of the advertisement slot (block
201), but who were not successful (i.e., the advertiser was not
allotted the advertisement slot), may be able to make requests
orarrangements for the purchase of other advertisement slots,
including potentially those scheduled to be presented in the
same or similar time frame. This may allow certain advertis-
ers to more optimally or more flexibly allocate their adver-
tisement budget or otherwise adapt an associated advertise-
ment campaign to the dynamics of a competitive bidding
situation for ad slots.

[0021] Once a determination is made as to which requester
shall be allocated the ad slot, a determination of the contents
(e.g., theadvertisement) is made, the contents generally being
associated with the requestor, and, at the scheduled time, the
advertisement is presented (block 207).

[0022] The presentation of the advertisement in the adver-
tisement slot (block 207) may assume a variety of different
forms. In one implementation, the advertisement slot is asso-
ciated with flight dates, that is, start and end dates, and pre-
sentation may occur multiple times during such flight dates.
[0023] Thescheduled times to determine the contents of the
ad slot (reference 204) and present the advertisement in the
advertisement slot (block 207) may also be varied to suit any
number of applications. Likewise, the timing for presenting
which of the requestors was allotted the advertisement slot
(block 205) can be varied to suit the particular application and
can include the possibility of presenting the decision on
advertisement slot allotment in response to user request.
[0024] Referring now to FIG. 3, one implementation of
system 101 includes three ways for advertisers to request an
advertisement slot, as explained below. More specifically,
advertisers 301 may access a transaction engine 303 through
any suitable user interface 305. Transaction engine 303 is
operable to receive and process multiple (e.g., three) different
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types of requests for advertisement slots: advance purchase,
reservation, and conventional auction. Advance purchase
transactions were discussed above with respect to FIG. 2.
(reference 307). As discussed above, advance purchase trans-
actions include two fundamental characteristics: an auction
context decides which advertiser is awarded a given slot, and
the auction close is prior to (and not insubstantially so), and
not coincident with, the time for presentation of the content in
the advertisement slot. A second method for requesting/pur-
chasing from ad inventory is to make (e.g., purchase) a res-
ervation for one or more ad slots, which results in its allotment
in conjunction with such reservation. As discussed above,
unlike an advance purchase request, the reservation, once
approved, is allotted to the advertiser requesting such reser-
vation without competition with others.

[0025] A third way of requesting an advertisement slot is by
auction, in which multiple bids are received, and allotment of
the advertisement slot is determined in conjunction or coin-
cident with presenting the advertisement in such slot (refer-
ence 311). This third bid/auction option may include, for
example, submitting competitive bids for placement of adver-
tisements on search results pages, which placements may
depend on the amounts bid and in the keywords used in the
associated queries which led to such search results.

[0026] Though reference is made that this third option is
coincident with the presentation of the content in the adver-
tisement, it should be appreciated that for this third bid/
auction option, there may be considerable variation between
the time when the bids are received, the time for allotting the
advertisement slot(s) among the multiple bids, and presenting
one or more advertisements in such slot(s). In some imple-
mentations, the amount of variation will be non-insubstantial.
Even with such a lag time, in this implementation, the pre-
sentation of the advertisement would still be considered to
have occurred in conjunction with the allotment of the adver-
tisement slot, especially if there is insufficient or effectively
insufficient time for potential advertisers to react to the allot-
ment of the advertisement slot to another bidder.

[0027] Transaction engine 303 accesses inventory 313 of
advertisement slots, which is stored in any suitable, acces-
sible data structure. Transaction engine 303 is also operable to
receive data corresponding to consideration (e.g., monetary
amounts associated with a bid or reserve price) associated
with any of the three types of requests for advertisement slots.
In the case of the request for advance purchase, transaction
engine 303 includes suitable programming to identify a high
bidder for a corresponding advertisement slot by determining
which of the consideration amounts (e.g., monetary amounts)
received has the highest value. As mentioned previously, for
advance purchase requests, the identification of the high bid-
der may occur at a separate point in time before presenting the
content in the advertisement slot.

[0028] Transaction engine 303 may also include features
for billing advertisers, generating reports, such as those ofuse
orinterest to advertisers and other users, and may also present
results of requests for advertisement slots to one or more
users, either automatically or in response to a request. Among
the results which can be communicated by transaction engine
303 is the acceptance of the high bidder’s request for advance
purchase of a corresponding advertisement slot(s), such as
through user interface 305. Transaction engine 303 may also
report to one or more advertisers 301 that their requests for
advance purchases were not accepted and, in conjunction
with such notification or entirely separate therefrom, transac-
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tion engine 303 may present to such advertisers information
related to other advertisement slots available to a requester for
a similar opportunity (e.g., similar time slot, reach ad, etc.) or
other ways for purchasing similar advertisement slots.
[0029] Transaction engine 303 may include suitable pro-
gramming to update the inventory 313 to reflect one or more
transactions related to the requests for advertisement slots
contained therein. Updates can include removal of inventory
at the close of auction bidding (by way of conventional auc-
tion or advance purchase) or after a reservation has been
submitted.

[0030] Inventory 313 may be structured, subdivided, or
otherwise organized in any number of suitable ways, and may
include any and all data necessary and appropriate to effect
operation of the features of system 101. In this implementa-
tion, ad slots are provided to inventory 313 by one or more
publishers 315 through an inventory engine 317. More spe-
cifically, a publisher 315 may designate ad slots as being
available for request by any or all of the three ways discussed
previously, that is, advance purchase request, reservation,
and/or bid. Inventory engine 317 receives data corresponding
to the ad slots available, including various parameters, such as
flight dates, size, frequency, restrictions, preferences, costs,
commission, and any other parameters suitable for offering
the ad slots for purchase (reference 319).

[0031] Inventory engine 317 may likewise include any
other additional features for processing or handling ad slots,
including features useful to publishers 315. One useful fea-
ture may include, for advance purchase requests, communi-
cating the results of an advance purchase auction to one or
more appropriate publishers (reference 321), and enabling
such publisher to accept or approve allotment of an ad slot to
the corresponding advertiser, such as the high bidder.

[0032] Referring now to FIG. 4, one example method for
receiving and processing requests for advertisement slots
includes presenting multiple request options for selection by
arequestor (e.g., an advertiser) (block 401). In the implemen-
tation shown, three different options are presented including
an advance purchase option, a reservation option and a con-
ventional auction option.

[0033] In response to receiving input(s) from one or more
requesters (block 403), such inputs are suitably processed to
determine what type of request has been made. If the first type
ofrequest, that is, a bid, has been received (block 405), the bid
is suitably recorded in memory or other data structure (block
407) and at an appropriate time, the advertisement of the
highest bidder is presented in the advertisement slot (i.e.,
respond to a conventional auction request) (block 409).
[0034] Ifarequest fora reservation is received (block 411),
the reservation is recorded in memory or other suitable data
structure (block 413), and, unlike the bid option discussed
immediately above, there is more certainty within the reser-
vation option that the requestor’s advertisement will be pre-
sented in accordance with the costs, terms, and conditions of
the reservation made (block 415).

[0035] If an advance purchase request is received (block
417), the corresponding input, which may include a consid-
eration amount (e.g., a monetary amount in the form of a bid),
is compared to other corresponding inputs, if any, from other
requesters (block 419). In some implementations, the com-
parison is made at the time the request is submitted (e.g.,
allowing time for notifying the bidding party that their bid is
too low and should be modified (i.e., would not win based on
other received bids)). Alternatively, the comparison can occur
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at the time of closing (or soon thereafter i.e., a sealed bid
auction format) of the auction. The deadline (e.g., time of
closing of the auction) may be any point in time, including a
point in time sufficiently in advance of the launch date (e.g.,
flight) of the advertisement slot to be discernible and action-
able to the requesters. In this implementation, the comparison
of inputs (419) is performed after the deadline for receiving
requests for the corresponding advertisement slot, in order to
determine a high bidder, that is, a winning bid. Other varia-
tions are possible, including an open bid approach, in which
acomparison of inputs in block 419 is done before the auction
close date and time, and such approach could induce receiv-
ing subsequent, higher bids from the same requester as the
comparison of inputs is communicated to such requesters.
[0036] The results of comparing inputs, such as determin-
ing the high bidder, are optionally presented to users, includ-
ing the requestors (block 421), and also may be presented to
the source of the advertisement slot (e.g., a publisher) (block
423). Presenting the results of the auction based reservation to
users, especially requestors, provides information which may
beuseful to users in a number of ways, as discussed above. By
informing the high bidder that the bidder has been allotted the
advertisement slot requested, the high bidder is given some
certainty as to the advertisement spending and strategy and
can turn attention to other aspects of the advertisement cam-
paign if desired.

[0037] As for presenting the results to the publisher (block
423), this information may be useful in a number of ways. For
example, if a publisher receives results sufficiently in advance
of advertisement slot flight dates, the publisher has the flex-
ibility to factor in any number of criteria before deciding
whether to allot the advertisement slot to the corresponding
high bidder. More specifically, a publisher may wish to filter
or exclude certain advertisers from the publisher’s content or
from certain advertisement slots on its website, such prefer-
ences being motivated by any number of factors. The pub-
lisher may wish to balance advertisements appearing over the
website or over time in a given location on the website.
Furthermore, the publisher may wish to include other mon-
etary and non-monetary factors in determining which request
for a given advertisement slot has the highest value.

[0038] Once the advertisement slot has been allotted (block
425), such allotment (e.g., reservation) is recorded in suitable
memory or other data structure (block 427), and, at the appro-
priate time(s), the appropriate contents (e.g., advertisement)
are presented in the allotted slot (block 429).

[0039] The method described above with reference to FIG.
4 may be practiced by multiple users for multiple advertise-
ment slots, in multiple inventories, at multiple points in time
and in any number of variations.

[0040] A potential advertiser may perform some or all of
the above-described steps in conjunction with an advertise-
ment campaign. As one particular example, an on-line adver-
tiser may be interested in delivering its ads to job seekers on
websites associated with newspapers. Such advertiser would
follow suitable prompts on user interface 305 (FIG. 3) to set
up an on-line advertisement campaign in which advertise-
ments will appear on certain newspaper-related web-sites
which are part of a network of content sources accessible
through system 101. The advertiser may use certain web-
based tools to identify several newspaper web-sites on which
it wishes to place on-line advertisements and corresponding
advertisement slots. As part of this process, the advertiser is
presented information about advertisement slots on the
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desired web-sites, and such information may include the
terms and conditions under which slots can be requested.
Some or all of the advertisement slots may be available for
bid, reservation, or advance purchase, as discussed above.
Depending on the desired ad campaign, the relative impor-
tance of certain newspapers web-sites, and any number of
other factors, the advertiser decides what mix of requests for
advertisement slots to make among the various possibilities.
[0041] So, one approach chosen by the advertiser could be
to spend advertising dollars making reservations on one or
more newspaper web-sites which are considered more critical
to the advertisement campaign.

[0042] For other web-sites, the advertiser may make certain
advance purchase requests, which requests may or may not
result in allotment of the requested advertisement slot. Still
further, the advertiser may wish to limit its expenses on cer-
tain newspaper web-sites to bids on unreserved inventory, in
which particular placements may be subject to still greater
uncertainty then in the case advance purchase request.
[0043] The reservations and other options chosen by the
advertiser may be accomplished with an eye toward staying
within a daily advertisement campaign budget, and advertis-
ing system 101 may be suitably programmed to account for
such budget, either through various user-selectable tools, or
automatically in other operations.

[0044] The advertiser may also factor in any number of
other parameters related to the advertisement slots available,
such as flight dates, specific volume of guaranteed impres-
sions, information about the publisher, costs, commission,
and other monetary factors.

[0045] Through suitable tools, the advertiser may set vari-
ous pricing parameters associated with the request for adver-
tisement slots, including a single max CPM (cost for thousand
impressions) to bid for unreserved inventory that the adver-
tiser is interested in targeting. The advertiser may also pro-
vide a single max CPM bid for the advance purchase requests
that it is interested in purchasing.

[0046] For advance purchase requests, the advertiser may
be presented with information that the auction close ends a set
number of hours prior to the start date of the corresponding
advertisement slot. There may also be information about the
number of clicks likely or guaranteed to be associated with
the advertisement slot.

[0047] Transaction engine 303 (FIG. 3), may be suitably
programmed to update advertising budgets of advertisers to
reflect their being allotted an advertisement slot via the
advance purchase request, being granted an immediate reser-
vation, or receiving ad placements in response to a conven-
tional auction bid. Continuing with this example, if the adver-
tiser is not allotted the advertisement slots that it anticipated
in its advance purchase request, the advertiser may adapt the
advertisement campaign by paying a different price, which
may be more elevated, for a reservation of another advertise-
ment slot from the same content provider, in this case a
newspaper web-site. In such case, the advertiser, through user
interface 305, may be presented with alternative advertise-
ment slots and the associated terms and conditions for
requesting them.

[0048] The advertiser may have the ability to be informed
of the results of its request for advance purchase after the
auction close. The advertiser may have availed itself of this
option by choosing, for example, a notification preference
available through a suitable user interface. Alternately, if the
advertiser has not elected to receive auction results indepen-
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dently, such as by email, it may nonetheless be able to deter-
mine such results by seeing how its ad campaign has pro-
gressed. Transaction engine 303 may be suitably
programmed to provide campaign summary information,
from which it would be apparent which, if any, of the auctions
the advertiser has won and thereby been allotted correspond-
ing advertisement slots. Similar reports which may be made
available to the advertiser may be accessed through a suitable
user interface, such as to or through a report center, including
campaign performance reports, ad group performance
reports, and site/key word performance reports, to name a few
examples.

[0049] It will be appreciated that the three different options
of'bid, reservation, or advance purchase should not be tied to
any particular hierarchy of importance vis-a-vis their use with
certain sources of advertisement slots. That is, any number of
factors may come into play for a requester to decide which
request option to use among the multiple options available.
Further, though three different options are presented more,
different or fewer options can be presented.

[0050] Publishers provide advertisement slot inventory for
use by system 101 in any number of suitable ways. For
example, referring to the exemplary method shown in FIG. 5,
a content provider (e.g., web-site publisher) determines its
inventory of ad slots which it wishes to make available, such
as through a corresponding network. Information about the ad
slot is received for use in making such ad slot available for
request by others. (block 501) Data received can include
information for monetization of the ad slot inventory, includ-
ing costs, commission, and other parameters relating to the
advertisement slot.

[0051] The provider of advertisement slots may designate
some or all of those slots as being available for advance
purchase by multiple requesters, as discussed previously
(block 503). For those advertisement slots available for
advance purchase, an auction close deadline for receiving
advance purchase request is associated with the advertise-
ment slots (block 505). Minimum monetary amounts, such as
minimum cost per thousand impressions (CPMs) may be
associated with advertisement slots available for advance pur-
chase (block 507). If multiple requests are received for a given
advertisement slot available for advance purchase, a determi-
nation is made of which requester should be allotted the
advertisement slot. When such determination is based on
which request has the highest value, a high bidder may be
determined (block 509). Optionally thereafter, approval of
the high bidder determined previously may be received by the
system for further processing (block 511).

[0052] The foregoing methods of offering advertisement
slots for sale, requesting advertisement slots, and performing
related transactions may be accomplished through suitable
software, hardware, or a combination of the two. In one
implementation, one or more web-based software applica-
tions running on suitably programmed servers are accessible
via a network by users using suitable interfaces of electronic
devices. System 101 may be implemented in this fashion,
including engines 303, 317. It is understood that the features
and functions of system 101 may be located on and performed
by any number of suitably programmed computers or other
electronic device, and that the grouping of certain features
and functions into engines 303, 317 in this implementation is
just one of the many possible architectures of system 101.
Other variations are possible.
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[0053] A number of embodiments of the invention have
been described. Nevertheless, it will be understood that vari-
ous modifications may be made without departing from the
spirit and scope of the invention. Though reference is made
above to a conventional publisher-advertiser transaction,
other transaction types are possible. For example, publisher’s
can make inventory (e.g., available advertisement slots) avail-
able to advertisers or other entities (e.g., other publishers,
marketers, 3 party distributors, etc). For example, a pub-
lisher (Publisher A) might specify a commission or absolute
dollar amount that he is willing to pay to a second entity (e.g.,
Publisher B) should the second entity (Publisher B) sell Pub-
lisher A’s inventory in any of the ways designated by Pub-
lisher A. Accordingly, other embodiments are within the
scope of the following claims.

What is claimed is:
1. A computer-implemented method comprising:
enabling receipt of inputs from multiple requesters for
advance purchase of an advertisement slot;

determining which of the requesters shall be allotted the
advertisement slot in advance of, and not coincident
with presenting content in the advertisement slot.

2. The method of claim 1, wherein the inputs include data
corresponding to monetary amounts, and further comprising
determining a high bidder for the advertisement slot based on
the monetary amount.

3. The method of claim 1, further comprising presenting an
advertisement to fill the advertisement slot, the advertisement
corresponding to the requestor that was allotted the advertise-
ment slot, the presentation of the advertisement occurring a
non-insubstantial time after determining which of the
requesters was to be allotted the advertisement slot.

4. The method of claim 1, further comprising recording the
determination of the requester in a data structure.

5. The method of claim 1, further comprising presenting, in
response to a user request, information corresponding to
which of the requesters was allotted the advertisement slot.

6. The method of claim 1, further comprising updating an
advertisement campaign after the determination of the
requester allotted the advertisement slot.

7. The method of claim 1, further comprising receiving
multiple inputs from multiple potential advertisers for the
advertisement slot.

8. The method of claim 7, further comprising updating
multiple advertisement campaigns after the determination of
the requester allotted the advertisement slot.

9. The method of claim 1, further comprising presenting
three ways to request the advertisement slot selected from the
group comprising a bid, advance purchase, or an immediate
reservation.

10. The method of claim 9, further comprising:

making multiple advertisement slots available for selection

by an advertiser for an advertisement campaign associ-
ated with the advertiser; and

enabling receipt of inputs for the multiple advertisement

slots, the inputs corresponding to at least one of a bid, an
advance purchase request, or an immediate reservation
request.

11. The method of claim 10, wherein the inputs are asso-
ciated with monetary amounts, and where the method further
comprising comparing the monetary amounts to a maximum
amount associated with the campaign.

12. The method of claim 9, wherein, after the determina-
tion of the requestor allotted the advertisement slot as part of
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an advance purchase, presenting information related to
another advertisement slot available to be requested.

13. The method of claim 1, further comprising enabling,
for the advertisement slot, receipt of input corresponding to at
least one bid.

14. The method of claim 13, further comprising enabling,
for the advertisement slot, receipt of input corresponding to at
least one immediate reservation.

15. A method comprising:

enabling receipt of data corresponding to a plurality of

advertisement slots; and

enabling designation of at least one of the advertisement

slots as available for receiving multiple requests for
purchase in advance.

16. The method of claim 15, further comprising associating
an auction expiration date with the advertisement slot avail-
able for purchase in advance.

17. The method of claim of 15, further comprising associ-
ating a minimum monetary amount with the advertisement
slot available for purchase in advance.

18. The method of claim 15, further comprising transmit-
ting a notification of a winning bidder for the advertisement
slot available for purchase in advance.

19. The method of claim 18, further comprising enabling
receipt of the input corresponding to approval of the winning
bidder.

20. A computer system comprising:

means for presenting multiple ways to request an adver-

tisement slot for an advertisement campaign, one of the
ways including an advance purchase request;

means for processing multiple inputs corresponding to the

advertisement slot, the inputs including respective con-
sideration amounts;

means for identifying a high bidder for the advertisement

slot using the consideration amounts, the determination
occurring at a separate point in time before determining
what content to place in the advertisement slot.

21. The system of claim 20, further comprising means for
updating a data structure to reflect a sale of the advertisement
slot to the high bidder.

22. The system of claim 21, further comprising means for
updating data of the advertisement campaign associated with
the high bidder.

23. The system of claim 20, wherein the means for present-
ing multiple ways includes presenting at least two ways, one
of the ways being the request for advance purchase and
another of the ways being a reservation.

24. The system of claim 23, wherein the means for pro-
cessing inputs includes means for processing inputs corre-
sponding to the reservation.

25. The system of claim 20, wherein the means for present-
ing multiple ways includes presenting at least three ways, one
way being the request for advance purchase, a second way
being a reservation, and a third way being a bid.

26. The system of claim 25, wherein the means for pro-
cessing inputs includes means for processing inputs corre-
sponding to the bid.

27. A computer system comprising:

an inventory of advertisement slots stored in a user-acces-

sible data structure, at least one of the advertisement
slots available for purchase in advance of a determina-
tion of what content to place in the one advertisement
slot;
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an inventory engine operable to:
receive data corresponding to the advertisement slot
available for purchase in advance; and
update the inventory to reflect the transaction related to
an advance purchase of the advertisement slot;
a transaction engine operable to:
receive a request for advance purchase of the advertise-
ment slot; and

identify a high bidder for the advertisement slot.

28. The system of claim 27, wherein the transaction engine
is operable to receive data corresponding to monetary
amounts with the associated requests and to identify the high
bidder by determining the monetary amount having the high-
est value.

29. The system of claim 28, wherein the identification of
the high bidder occurs at a separate point in time and not
coincident with determining what content to place in the
advertisement slot.

30. The system of claim 27, wherein the inventory engine
is operable to communicate acceptance of the request for
advance purchase to the high bidder.
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31. The system of claim 27, wherein the inventory engine
is operable, to enable a user associated with the advertisement
slot to accept the request for advance purchase of the high
bidder.

32. The system of claim 27, further comprising a user
interface adapted to receive input corresponding to the
request for advance purchase.

33. The system of claim 27, wherein the transaction engine
is operable to receive multiple inputs from multiple potential
advertisers for the advertisement slot, the inputs correspond-
ing to multiple ways of requesting the advertisement slot, the
ways including the request for advance purchase and a reser-
vation.

34. The system of claim 27, wherein, after identification of
the high bidder for the advertisement slot, the transaction
engine is operable to present to a user other than the high
bidder information related to another advertisement slot
available to be requested.
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